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Where the only call . . ~
CSS celebrates 18 years in business
that matters is Q y QCSS celebrates

this month. This unique and no doubt
long -standing call center started with 1
client and now serves over 75 different
accounts each year. QCSS works
across all industries, company sizes and years in business!
demographic locations. Anyone who is
trying to sustain & grow their business
can work with QCSS. This year we ~ 7
announced our new QPAS 24/7 call Quality Customer Service & Sales
center services.

your s é.

As seen in:
In addition to being awarded The

Governors Small Business Award in

2000, QCSS throughout the years has

been praised by several publications

for delivering a truly unique customer

experience for all clients. This includes

landing a spot on the cover of Money

Magazine, an article in Readerds Digest,
noted by Call Center Magazine as 0The
Best Call Center in Americad among
many other national and local

publications.

QCSS Embraces At QCSS, we pride ourselves on setting the bar for honest & ethical call centers. We are

S also very proud to have a team like second -to-none in the call center industry. Each
communication i . . . . -
. ) employee from our four officers to our agents is unique and brings something beneficial
& innovation to . o . . : . |
to our clientsd campaigns. Wi th this combinat

transform human
interactions into

dynamic culture was born.

& President / CEO Cathy Karabetsos states, O0ONo |
honesty, integrity, work ethic combined with the most diverse, and multi -talented
customer management team & staff dedicated to our clients are the keys to our success. Without
experiences. our team of professionals who we call our family, we would not have flourished.

Looking back we started with 2 employees fi we now have over 70 on staff and it is our
hope that within 5 years we will have 700. Thank you to our team and every client that

has ever given us an opportunity to showcase our talents d it is you that we are here to
serve. o0

QCSS looks forward to another great year in 2009, a new location, and the next 18 years
in business!

Lincoln Media Services helps innovative direct marketers reach
national media markets with predictable ROI from their media
investments. More than 30 years of experience in the TV Advertising
Industry & Lincoln Mgmt has identified a WIN  -WIN niche market for
advertisers and for media alike.

Lincoln is a | eadbhbaged®emd diranamicacen
service; the agency has agreements with more than 800 TV stations
and Cable TV networks to schedule clients in unsold commercial
timeslots and share in the product sales revenue created by each
media.

Lincoln clients do not pay for airtime d they pay for only the sales of
their products; a guaranteed cost of sale.

Lincoln Media TV Infomercials: they come in two categories:

Gary Jones Long-form: 30 minutes in length.  They tell the story of the product in
] great detail. Because of their length, they can only run in non -
President prime time -periods such as overnights and weekends. They have

more time to develop the sales presentation, which is a benefit to a

1020 Milwaukee Ave more complicated offer.

Suite 152 Short-form: less than 5 minutes; typically : 60sec, ;120 sec  as well as
) 90 sec and 30 sec. They are better for getting clearance in all time -
Deerfield, IL 60015 periods including primetime and daytime. The obvious shortcoming

is the lack of time to motivate the viewer to make the call.
847.229.9470

www.lincolnmedia.com . .
Performance -based media; not for every advertiser 0 but great for

DR TV advertisers.

Performance -based media (TV, Radio, Newspaper and magazine)
are generally scheduled as filler time or space. Buying time or
space for Direct Response (DR) marketers is a method most major
advertisers will use. Performance -based or cost/action (CPA)
schedules are a great entry method & for testing the viability of an
offer before spending large budgets to reach a larger

audience. All media do NOT accept CPA schedules 0 but enough
do accept to make a fair test platform for phase two roll -out.

Proud Members of:

QCSS: Q-P~S

ATA

Professional Service
:Z:;':e Have you thought about how many calls come into your office for business that are not tracked
gf;‘:;'k"‘g . for inquiries, leads, and conversion into sales? Are you leaving customers waiting, having to leave
'3 a message and not answering your calls consistently and professionally? The number one reason
a new potential buyer of your product or service will find another provider is due to lack of
immediate attention, making them feel as if their call and ultimately their business doesn't matter
m to you.
BUFFAL
(¢]:{0)"2 At QCSS, everytime/the iphone fings, wexanswer
AREA seamlessly as your company - promptly to give the customer the attention they demand and

CHAMBER OF
COMMERCE deserve.

For 2009 why not capture every call, every time to grow your business with happy customers,
converting them into raving fans from the first moment and every time they dial your number.

Starting at $79.99 per month or approximately $3 per day, you can offer the best in industry
experience for your potential and current customers. Call us today to get up and running within
1-2 weeks and watch your business gr-883.229.7@6 a si:mp

How can we help you?
We can schedule appointments and answer the calls you miss

Call answered live and resolved on the spot are 2.3 times more likely to result in a sale
compared to calls directed to voicemail

40% of first time callers will not leave a voicemail

Of those customers who do leave a message, the success of returning the call and

scheduling the appointment is down to 30%
QCSS Inc
275 W Dundee Track advertisements for best marketing practices

Buffalo Grove, IL

60089 For a free consultation or for more information please contact us toll free at

Www.gessinc.com 888.229.7046 and ask to speak with a Q  -PAS specialist.
888.229.7046




